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	OVERVIEW : The practice of making inference and investigating and analyzing the text and techniques of rhetorical reading and writing used, more in-depth.

	STAGE 1 – IDENTIFY DESIRED RESULTS

	Content Standards and Benchmarks :
Structural Features of Informational Materials 12.1.2.1 Analyze both the features and the rhetorical devices of different types of public documents (e.g., policy statements, speeches, debates, platforms) and the way in which authors 

12.1.2.6 Critique the power, validity, and truthfulness of arguments set forth in public documents; their appeal to both friendly and hostile audiences; and the extent to which the arguments anticipate and address reader concerns and counterclaims (e.g., appeal to reason, to authority, to pathos and emotion). 

Structural Features of Literature 12.1.3.1 Analyze characteristics of subgenres (e.g., satire, parody, allegory, pastoral) that are used in poetry, prose, plays, novels, short stories, essays, and other basic genres. Narrative Analysis of Grade-Level-Appropriate Text 12.1.3.2 Analyze the way in which the theme or meaning of a selection represents a view or comment on life, using textual evidence to support the claim. 12.1.3.3 Analyze the ways in which irony, tone, mood, the author's style, and the "sound" of language achieve specific rhetorical or aesthetic purposes or both. 

12.2.1.2 Use point of view, characterization, style (e.g., use of irony), and related elements for specific rhetorical and aesthetic purposes. 

Research and Technology 12.2.1.6 Develop presentations by using clear research questions and creative and critical research strategies (e.g., field studies, oral histories, interviews, experiments, electronic sources). 

12.2.2.4 Write historical investigation reports: a. Use exposition, narration, description, argumentation, or some combination of rhetorical strategies to support the main proposition. b. Analyze several historical records of a single event, examining critical relationships between 

12.3.1 Demonstrate control of grammar, diction, and paragraph and sentence structure and an understanding of English usage. 12.3.2 Produce legible work that shows accurate spelling and correct punctuation and capitalization. 12.3.3 Reflect appropriate manuscript requirements in writing. 

Analysis and Evaluation of Oral and Media Communications 12.4.1.11 Critique a speaker's diction and syntax in relation to the purpose of an oral communication and the impact the words may have on the audience. 12.4.1.12 Identify logical fallacies used in oral addresses (e.g., attack ad hominem, false causality, red herring, overgeneralization, bandwagon effect). 12.4.1.13 Analyze the four basic types of persuasive speech (i.e., propositions of fact, value, problem, or policy) and understand the similarities and differences in their patterns of organization and the use of persuasive language, reasoning, and proof. 12.4.1.14 Analyze the techniques used in media messages for a particular audience and evaluate their effectiveness (e.g., Orson Welles' radio broadcast "War of the Worlds"). 

 

	Essential questions:
1. What is the difference between certainty and probability?
2. What is the difference between a guess and an inference? Which is better?

3. Can an inference turn out to be good or bad and is bad necessarily bad?

4. What is a paradox and give an example.

5. Why/When are advertising appeals successful or not successful?
	Expected language:

certainty, probability, inference, guess, paradox, classification, gender, ethnicity, exploitation, propaganda, impressions vs. opinions, self esteem, manipulation, advertisings fifteen basic appeals

	STAGE 2 – ASSESSMENT EVIDENCE

List performance tasks or project, quizzes, graded assignments, prompts, etc. Include the rubrics you use to evaluate the performance tasks.  

	1. Reading comprehension - textbook reading section comprehension exercises.

2. Magazine Assignment #3 - information analysis

3. Magazine Project #4



	STAGE 3 – LEARNING ACTIVITIES

Consider the type of knowledge (declarative or procedural) and the thinking skills students will use.

	1. Follow powerpoint presentation for introduction of material for this unit

2. Watch and discuss related video clips. Do the exercises in the book 73-80

3. Pre-read the selection, Children and Television, go over vocabulary and the general idea of the story

4. Have the students read independently and take notes on different sections and then explain their section to the class. Can work in partners. Participation grade. Model the activity.

5. Talk about the credibility of the article; do you believe what the author is saying? why or why not?

Activity - pick a cartoon for kids and describe the characters - do they fit this author's profile? Why or why not? Do the same thing for the commercials during that program.

Look in the bibliography section at the authors, where the article was published, and their background to determine if we think they are a credible source.

6. Based on the articles, have things changed? How? For the better or worse? Make a comparison chart or GO of the then and now. Do you think different cultures have different appeals?

7. Reading Selections 2 - Learning What Magazines Tell About Us

Show the various video clips and talk about what they see - the various techniques, stereotypes used, advertising appeals

Start with a discussion and look at various magazines and what their appeal is based on the list on 118-119 reading selection. Reading selection - How Do Advertisers Try to Manipulate Us?

Apply what we already have found out as we look through the various appeals. Read this selection first.

Look online as well.

8. Preread questions on p. 109

9. Chunk article to read. Have students read with partner and paraphrase their section.

Read pages 108 - 116 in Texts and Contexts textbook. Write an outline of the main ideas of each article, "Help or Hindrance..." and "We've Come a Long Way"
Assignment Two. Read the article, "Advertising's Fifteen Basic Appeals" p. 118-128. Use as background reference for the next two assignments.

Assignment Three. Find three online magazines related to either men or women that will let you look at the cover and what's inside. (You don't necessarily have to be able to read the whole magazine.) 

Try to pick ones that are similar in theme: for example, all beauty, health, business. No one can use the same magazines so get your work done early; first in, first selection. 

Report the following information in note form:
a. Title of the magazines 
b. URLs (pasted in) 
c. What specific audience do the magazines appeal to? 
d. Do a tally of the articles, advertisements, and topics in the magazines and come up with a chart. Try to come up with some categories. Think about the different ways to organize and classify information (p.77 of text) 
For example, say my magazine was "Top Teachers" 
Professional Development 
Buying teaching aids
Teachers and what they're doing
Technology
Articles on education
1 
24 
4 
3 
12 


e. Total the number of pages in the magazines. Take the information in your chart and analyze it and answer the following question.
Draw a conclusion based on your information and state it in a couple good sentences.

1. Do (your topic) magazines help or hinder those that read them?

2. Come to a conclusion about how advertisers see the readers of the magazines you've chosen.

Answer in complete sentences and with thought and detail.

 
Assignment Four: Create a magazine of your own that has an advertisement that addresses each of the 15 appeals. You can create the advertisement yourself, or find one that fits the criteria. Label the page with the appeal. Give your magazine a title and cover page of your own design. Make it neat, professional, and well thought out.


	INSTRUCTIONAL MATERIALS AND RESOURCES

	Text and Contexts textbook - Chapter Three
United Streaming video clips




At the end of the unit:

CURRICULUM COVERAGE: Percentage of planned curriculum that was taught and assessed ___________
REFLECTIONS: Teachers reflections on ways in which the unit might be improved, polished or enhanced. Student perspectives might be included.
